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Radio Teesdale Advertising Policy 
 
1. Acceptability of advertising 
  
Subject to airtime availability, Radio Teesdale accepts advertisements which meet 
the requirements of The Radio Advertising Standards Code 
(http://www.asa.org.uk/asa/codes/radio_code/), are not incompatible with the 
stated aims and objectives of Teesdale Community Broadcasting Limited and meet 
reasonable minimum standards of technical quality. 
 
 
2. Clearing of special categories of advertising 
 
If the advertisement falls into the "special categories" of advertising and 
sponsorship credits, as defined by the BCAP Radio Advertising Standards Code as 
requiring advanced central clearance, this will be done through the RACC. 
 
 
3. Presentation of advertising 
 
The Radio Advertising Standards Code and broadcast legislation requires that 
advertising must be clearly distinguishable from programming. The code states: 
"Licensees must ensure that the distinction between advertising and programming 
is not blurred and that listeners are not confused between the two. 
Advertisements which have a similar style and format to programme editorial 
must be separated from programming by other material such as a jingle/station 
ident or by scheduling in the middle of a break. 
 
Radio Teesdale will endeavor to ensure that advertising messages for a station’s 
own commercial activities, or those on which it works with a commercial partner, 
will be clearly distinguishable as advertising and should not be presented in such a 
way as to suggest to listeners that the information is impartial editorial. 
 
 
 


